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Chapter One Brunei
Brief Introduction
History
Politics and Government
Economy
Geography
Public Welfare
Culture, Religion and Social Customs
Education, Literature, Language and Music
Tourism and Food
Chapter Two Cambodia
Brief Introduction
History
Politics
Geography and Climate
Economy
People and Language
Culture
Chapter Three Indonesia
Brief Introduction
History
Politics and Government
Economy
Geography and Climate
People and Languages
Culture and Religion
Education, Literature and Arts
Customs, Entertainment and Festivals
Chapter Four Laos
Brief Introduction
Geography
History
Ethnicity
Economy
Education
Culture, Religion and Languages
Customs
Chapter Five Malaysia
Brief Introduction
History
Politics &amp; Government
Economy
Geography &amp; Climate
People &amp; Languages
Culture &amp; Religion
Education, Literature &amp; Arts
Holidays and Recreation

Page 4



Joogtuboogdood

Chapter Six Myanmar
Brief Introduction
History
Politics and Government
Economy
Climate and Geography
Education and Languages
Culture and Religion
National Identity and Ethnic Relatio
Sports &amp; Tourism
Chapter Seven The Philippines
Brief Introduction
History
Politics and Government
Economy
Climate and Geography
Education and Languages
Religion
Sports
Tourism
Chapter Eight Singapore
Brief Introduction
The Government, Politics and People
Economy
Education System
Cultural Life, Sports &amp; Holidays
Chapter Nine Thailand
Brief Introduction
History
Politics and Government
Economy
Seaso and Geography
Education and Languages
Culture, Religion and Social Values
Sports and Tourism
Chapter Ten Vietnam
Brief Introduction
History
Government and Politics
Geography and Climate
Economy
Demaographics
Culture and Society
Vocabulary
Key to the Exercises
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0000 OO0 Brunei'sleadersare concerned that steadily increased integration in the world economy will
undermine internal social cohesion although it became a more prominent player by serving as chairman for the
2000 Asia-Pacific E- conomic Cooperation 0 APECO forum. Stated plans for the future include upgrading the
labour force,reducing unemployment,strengthening the banking and tourism sectors, and, in general, further
widening the eco- nomic base. The national airline, Royal Brunei, is trying to make Brunei a hub for in- ternational
travel between Europe and Australi/New Zealand, and also has services to major Asian destinations. Brunei is
increasingly importing from other countries. Brunei Darussalam in July 2009 launched its national halal branding
scheme Brunei Halal which allows manufacturers in Brunei and in other coun- tries to use the premium Brunei
Halal trademark to help them penetrate lucrative markets in countries with significant numbers of Muslim
consumers. The Brunei Halal brand is said to be the first proper attempt to put together a global halal brand that
will reap the potential commercial returns of catering to the con- sumption needs of Muslims worldwide. As
envisioned by the Sultanate, the use of the Brunei Halal brand would signify to Muslim consumers the
manufacturers'strict compliance with laws relating to Islamic teachings. Brunei also aims to build confidence in the
brand through strategies that will both ensure the halal integrity of the products and unfaltering compliance with set
rules governing the sourcing of raw materials, manufacturing process, logistics and distribution. A new company,
government-owned Brunei Wafirah Holdings Sdn Bhd, has been established as the owner of the Brunei Halal
brand. Wafirah has entered into a joint venture with Brunei Global Islamic Investment and Hong Kong- based
logistics firm Kerry FSDA Limited to form Ghanim International Food Corporation Sdn Bhd. Ghanim
International manages the use of the Brunei Halal trademark. Producers that want to use the brand are required to
first ac- quire the Brunei halal label [J or the certification for compliance with accepted manufacturing and
slaughtering practices under IslamJ through the Department of Syariah Affairs' Halal Food Control Section. They
can then approach Ghanim for their application to use the brand.
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