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To the StudentUnit 1 Making your wayLesson 1 Time to make a decisionLesson 2 Following throughLesson 3
Filling out formsLesson 4 Preparing your resumeLesson 5 Sending it all offLesson 6 Finally[ its time for the
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you do it?Lesson 3 Sales have increased by 20%Lesson 4 Dealing with the customerLesson 5 Dealing with
complaintsLesson 6 Buying and selling on the InternetTeam Project 2Unit 3 Marketing the productLesson 1
Telling the world about your productLesson 2 BrandsLesson 3 Finding out what appeals to the consumerLesson 4
Youl tool] can do it——having a planLesson 5 Getting together and understanding it allLesson 6 If you can
make it[] they can fake itTeam Project 3Unit 4 Financial mattersLesson 1 Keeping a record of personal
expensesLesson 2 Starting outLesson 3 Managing expensesLesson 4 Economic issuesLesson 5 InvestmentsLesson 6
Changes in the way we do thingsTeam Project 4Unit 5 Global concernsLesson 1 Cultural issuesLesson 2 Corporate
cultureLesson 3 Workplace changesLesson 4 The other side of modern businessLesson 5 Global concerns in the
business worldLesson 6 Ethical tradingTeam Project 5Unit ReviewsAdditional ActivitiesReading ResourcesWriting
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O O According to Forbes magazinel Microsoft cofounder and chairman Bill Gates is the richest person in the
world and has been since 1995. Recent estimates calculate his net worth to be around $56 billion. Born in Seattle[]
Washington in 195500 Gates founded Microsoft with Paul Allen in 1975 and Gates is still its largest individual
shareholder] holding more than 801 Of the common stock. For the past thirty years[1 Gates has been one of the
most famous and most recognized entrepreneurs in the world of computer technology. In recent years] Gates has
become involved in various philanthropic projects. Now in second place behind Bill Gates on Forbes" list of the
richest people in the world[ is Mexican entrepreneur Carlos Slim] who was born in Mexico City in 1940. His
fortuned which is estimated to be around US$53.1 billion[J comes from his very strong position in the
telecommunications industry in Mexico and in the whole of Latin America. He controls the Telmex[d Telcel(
and America Movil companies which are run on a day-to-day basis by his sons. Though not in the same
mega-billionaire league as Gates and Slim[] flamboyant global entrepreneur SirRichard Branson is certainly as
well-known——if not more so——to the general public. Born in 1950 in Surreyd England] Branson is best
known for the Virgin brand that now comprises over 200 companies. He started in business when he was only 16
by publishing a magazine called Student. He then went on to set up a mail-order business selling records and this
developed into a chain of record stores and a record label. The Virgin brand grew substantially in the 1980s with the
launch of Virgin Atlantic Airways.
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