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[ Karl Marx: it is the owner’s interests that are reflected by media and culture, because the dominant groups in a
society - usually those that own the major corporations - want to create an underlying consensus, or hegemony, of
ideology favoring their continued domination.0 O O 0 000000000000 0OOOOODOOOO0O
OO00000OO0bOOoog
0000000000000 DO0DO0D000000bO0DOO0ODbOO0oDODOooDOooDOooDOoooooon
OO00000000DOO0DOO0oOooDoon

200000000 onb-02ed
gobbobvsooooo

00000000 DO00D0DOO00DbOO00DODOOoOoDooooao

1. Marshall McLuhan: "The medium isthemessage"] 00 00O O 00000 0OOOOOOO
2.NeilPostsman: D D OO0 00000 OtechnopolyD OO0 OO ODODOOOOOODODOOOOODODOO
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3. Media Drive Cultured Neil Potsman: literacy and reasoning skills decline as a result of over exposure to popular
culture.J OO OO OOO
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O0000000DO0ODOO 0O Mass Production, Mass Distribution
O O O O first-copy costs?
——0 000000 0O O advertising sales, subscriptions and newsstand purchases.
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desvribes the exchange of information as the message passes from the source to the channel to the receiver, with
feedback to the source.SMCRO [
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