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章节摘录

版权页：插图：Business Communication as Problem Solving Virtually every significant communication task
that you will face will involve analyzing a unique configuration of factors that requires at least a somewhat unique
solution.For this reason, it makes sense to think of business communication as a problem-solving
activity.Researchers in many fields-management, medicine, writing, psychology, andothers-have studied problem
solving. In general, they define problem as simply "agap between where you are now and where you want to be."12
Within thus framework,a problem isn't always something negative; it can also be an opportunity to improve a
situation or do things in a better way. As a goal-focused enterprise, business is all about solving problems, and so,
therefore, is business communication.
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精彩短评

1、很实用，很有用的一本书。
2、书非常好啊！超喜欢啦！
3、就是为了当课本买的。
4、视角比较特别
5、与配套的中文版一起相得益彰，备课的好材料
6、不难，易懂，偶尔有几个单词不认识就查查字典。对学习和工作很有帮助，推荐
7、特意到当当来买书，这本书是期待已久的，在而立之年希望能够为自己充电，加油！
8、非常引人入胜，思路非常清晰，确实能起到指导沟通的效果
9、很好的工具用书，单位同事都很喜欢
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