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[0 O Radio Story FormatsJ [ Your radio story can be done in many formats. You will need to determine what
type of radio story you wish to do before you begin taping or interviewing. Most radio stories involve the
announcer reading part of the story, then pausing to play a piece of tape of a person involved in the story.

[ soundscapes —— a creative mix of sound and voice, mixed digitally, about an event or issue, usually 4 to 5 rain
in length.[J 0 mini-does —— a highly focused mix of script and voice/interview clips, with a sound bed, usually 4
to 6 minutes in length.CJ [0 commentaries —— the taped performance of a written [1 and editedd script—— not
about a macro issue, but about a personal issue/experience, usually 3 min in length.[J [J streeters —— a mix of
voices/interview clips (] one after the other] about an event or issue, about 3 to 4 minutes in length. Usually the
same question is posed to all interviewed.[ [J /discussions —— a taped group discussion on a topic chosen by the
group, usually editeddown from 20 minutes of freewheeling talk to about 5 to 6 minutes of broadcast-ready tape.[]
00 Writing for Radiol] [ Radio writing has to be tight and clear, and above all, interesting.[] [ You have to be
creative and pay attention to words, sound and language.J [0 Use one idea to a sentence.[] [0 Anchor a story with
present or present perfect verbs in the lead.[] [J Begin sentences with a source, with the attribution, if needed, and
use paraphrased quotes.[] [1 Use ordinary, one- and two-syllable words whenever possible.[] (1 Use vigorous
verbs. Simple sentences with active verbs form the basis of effective writing for radio.[] [ Keep in the present tense.
Present tenses give immediacy and energy to news writing, allowing listeners to feel that they are hearing about the
news as it is taking place.[J [J Radio is conversational so your writing has to sound like it is "talked", not read.
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