
《全球营销管理 Global Marketi》

图书基本信息

书名：《全球营销管理 Global Marketing Management》

13位ISBN编号：9780471755272

10位ISBN编号：0471755273

出版时间：2007-1

出版社：John Wiley & Sons Inc

作者：Kotabe, Masaaki/ Helsen, Kristiaan

页数：682

版权说明：本站所提供下载的PDF图书仅提供预览和简介以及在线试读，请支持正版图书。

更多资源请访问：www.tushu000.com

Page 1



《全球营销管理 Global Marketi》

内容概要

Global Marketing Management, 4e offers a fundamental paradigm shift in teaching global marketing.Rather than
being bound by the traditional bilateral view of competition and marketing, Kotabe and Helsen emphasize the
multilateral nature of marketing. This book prepares the reader to become an effective manager, overseeing global
marketing activities in an increasingly competitive environment.The approach presents marketing with an
interdisciplinary, cross-functional perspective, where the marketer has a sound understanding of how the various
functional areas interface with marketing.
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书籍目录

1. Globalization Imperative. 2. Economic Environment. 3. Financial Environment. 4. Global Cultural Environment
and Buyer Behavior. 5. Political and Legal Environments. 6. Global Marketing Research. 7. Global Segmentation
and Positioning. 8. Global Marketing Strategies. 9. Global Market Entry Strategies. 10. Global Sourcing Strategy.
11. Global Product Policy Decisions I: Developing New Products for Global Markets. 12. Global Product Policy
Decisions II: Marketing Products and Services. 13. Global Pricing. 14. Communicating with the World Consumer.
15. Sales Management. 16. Global Logistics and Distribution. 17. Export and Import Management. 18. Planning,
Organization, and Control of Global Marketing Operations. 19. Global Marketing and the Internet. Cases. Index.
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精彩短评

1、很好的教科书，学到很多东西。
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