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《《达拉斯》与大众文化意识形态》

内容概要

Ien Ang asks the question: what was it about Dallas that made it so entertaining and succesful, and how exactly is its
entertainment constructed?
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《《达拉斯》与大众文化意识形态》

精彩短评

1、洪美恩的成名之作啊～555
2、受众文化研究必读不是么。第一本是经典，之后同类型研究过于泛滥就没啥意义了。想起依恋园
今天由厨房偷窃扯到达利的小便池与梨花体，同一个道理。
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《《达拉斯》与大众文化意识形态》

章节试读

1、《《达拉斯》与大众文化意识形态》的笔记-第47页

        The realism of Dallas is therefore produced by the construction of a psychological reality, and is not related to
its fit to an externally perceptible (social) reality.
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