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10 0 0 0 O O O O other-administrated] self-administratedstructured(early exploration stage),
unstructured(controversy, the later stage)J [J [ amount of structure, degree of directnessadaptive tailored
questioning-&gt;Bayesian information seeking approachJ [0 [ O O full disclosure, indirect -&gt; red herringst]
0 0 0O O O informed consentQUESTIONNAIRE IS A LEARNING DEVICE* uninformed responses. [J 0 [J
000000000000 D000” QUESTIONNAIREANSWERSAREDATALOOOOOODODOO

[ (Zallar&amp;Feldman)The source of an answer: long-term memory? Maybenot. 0 O O OO0 0000 0O O

[0 2.The mode of question administration 3.0 O O 000000000 CH2000000O00O00O00O00O
0000000000000 00000D 0000 b00oDb0o0obDOo0ooDg (personal, too much
effort or time)literal meaning-&gt;absolute understanding.relative meaning-&gt;the gray-mite meaning.“ Garbage
in, Garbage out!” CH3 0O O O O [ content analysis. space-tole. easy-to-answer [0 00 O O O O O verbosity
effect] 0 0O 090 0O (If you ask a question, you will get an answer, regardless of how meaningful this question
is.) Bullet effect.0 O O O O O dummy ringer sleeper control.0 O O 0 0O 0O O O O (mutually exclusive,
collectively exhaustive) CH4the precise wording. (I OO empirical testing[] (I 0 OO O O 0O O O O but avoid bad or
poor question:(1)formulate a question as you would in normal conversation. common sense, the mode of
guestionnaire administration context. (LI [0 )(2)QAP: question-answer paradigm(3)readability formula(C] [ )
O00000OD0OOOBRUSO: brief, relevant, unambiguous, specific, objectiveBrief. KISS every question, every
word in a question: direct cost - survey cost, opportunity cost - design cost, indirect costs - may refuse to
answerRelevant. (perceive) pretest. relevancy vs. repetitiveUnambiguous. multiple meanings.-&gt;unwanted
variability in question answers.(slang, jargon..J0 OO0 OO OO)O0OO0OO" cold weather” =?C*“ middle
age” =?years oldcould?should?might?country?energy? O [0 O OO O O O O O vague quantifierst near, very,
quite...&It;00 O O O &gt; &lt;self-perceptions=&gt;I 0 00 00O &gt; 00000 OOOOO OO Specific.
000000000 lastmonthd O anaverage month. [ O [ [J : ever, always, never. 0 O O O [

0 generality.cheater question* D 0000000 O0OD0O0OO” -&t;0 00000 OO DO O Objective.
00 O O O no-win question. leadingquestion.0 O D O D OO0 00000000 OOODOOOOOOOO
O00000000000D000D0O00DOsocialdesirabilitybias0 O 00D 0000000 0O0OOOOO
0000000000000 00Db00b0b00oDbCcHSOODDOO0OD0OO0OD O isomorphic &amp;
non-degenerating. (one-to-one correspondence)] [0 [0 [0 00 uni-dimensioned scales = comparative
scales+zonaclic scales[] [ [0 [0 7+0 20 O limited scaling capabilities. OO0 00 OO0 OOOOOOOOO0O
000000 O (verbal stimuli): comparison(CJ O O O 0O ), endorsement(C O O O O O O O), frequency(O
O000),influence(C0 00 O 0O), intensity(CD O O O O O )unipolar -bipolar(C O O OO0 00 O00)O OO
O000000-&gtpretest 1 0000000000 OOOOODODOOOOO repertory grid technigque.
focus group interviews.* O O OO OO O” O acomparative rating scale.the semantic differential scale[] the
Likert scale[] the stapel scale (less used)[] [T uni-dimensional(interned consistency, longitudinal
stability)reliablevalid(content, face, surface validity)generalizableCH60 0 0 0 00O OO OO O OO O status
effect. 00000000000 0O0OOODODODODO O bogus pipelineerrors of omissionerrors of
commissionerrors of telescopingCH7 00 O &amp; [0 [ preface/coverletterD D D OO0 OO0 0OO0OOODOO0O
00000000000 DO personalization-&gtsalutationd D 0 0D 000000 DODO0OOOOODOOO
OO0O00OO* 07 000 aninducement question(rapport questions)screening or filter questions.substantive
question section. J 0 0 O O O O O O O funnel questions, tri-bi/forkingsgeneral classification questionsthe
potential effect of this context on question answers: pure context effect, part-whole question effectthe chameleon
effectPretesting a questionnaire 0 0 00 O O 0O 0O O
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